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INTRO.

We are a creative 
agency bridged 
between thinkers, 
designers and doers 
that helps businesses 
drive forward.
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OUR  
VISION.
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An inclusive world 
with a shared sense 
of community and 
importance.
Our goal is to create long-term relationships 
with clients through extensive collaborative 
efforts and in making them be a part of the 
process. To make them a key component and 
asset in shaping their brand. 

We intend to take action in listening to their 
personal opinions and suggestions alongside 
our professional design and marketing advice 
for optimised results.
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CONCEPT.
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Tulay is a  
word that 
means ‘bridge’ 
in Tagalog. 
It symbolises the idea of 
connection — to link the gap 
between human interaction 
and technology, as well as 
to show the relationship we 
have as a team coming from 
different fields of expertise 
(business, marketing and 
creative), which then formed 
Tulay Marketing by “bridging” 
the services altogether.

In 2020, we were influenced 
by the COVID-19 pandemic in 
which brands were struggling 
and quickly shifting to online 
as a way to maintain sales 
and relevance. Design and 
marketing services were 
often not provided by a single 
company, therefore they still 
had to go to various companies 
to attain their goals which  
proved difficult.

This is when the idea of bridging 
services in one place came to 
fruition. To create a coherent 
design output by streamlining 
services and ensuring a 
consistent design language.
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OUR  
SERVICES.
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Brand Design
Logo and branding is a 
culmination of elements 
that embodies the full 
identity of a brand. It is 
an ambassador of values 
and experience that 
exemplifies its vision.

We take every bit of 
detail into consideration 
and make sure that it’s 
distinct and consistent 
throughout the 
design process from 
inception to completion. 
Testing various design 
possibilities with sufficient 
understanding of the 
company’s commercial 
image, goal, and vision.

Photography
Photography is 
capturing what is not 
seen. The moments 
and atmosphere an 
image represents.

To capture an image 
is easy, but the ability 
to capture moments is 
mastery. We like to see 
things from people’s 
perspective and 
combine that with  
our own take to 
produce a distinctive 
set of outcomes.

Videography
Videography is how  
you tell a story from  
one perspective to 
another. It’s how 
you stitch or bind 
viewpoints to express  
a visual narrative.

It’s about having a 
critical eye and being 
able to think objectively 
as to how a story 
should unfold. Thinking 
of a best way to get 
the message across 
effectively.

Social Media
Social media marketing 
is connecting with  
the world in a blink of 
an eye.

Connecting is one 
thing, and captivating 
them is another. 
Engaging with a 
target audience is a 
top priority to gain an 
insight into consumer 
behaviour and use that 
as a tool for the next 
steps of marketing.

Web Design
Web design is the 
digital face of a  
brand. It is often what 
people interact with 
at first, so impactful 
initial impressions  
are pivotal.

We take pride in what 
we do and ensure 
consistency of the 
brand’s online presence 
with the physical. 
Gathering relevant 
information and 
strategically applying 
onto the website to 
gain trust and promote 
to a wider audience.
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THE
DISTINCTION.
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What makes us  
unique and different?
We thrive in the idea of order and disorder, the 
notion to assemble and reconstruct an ideal 
model and deconstruct pieces of information to 
form an output through a pragmatic point of view.

The idea that in today’s world of commerce, 
there is chaos within the chain of production and 
that we are here to simplify and streamline the 
processes for efficiency and create order.
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BRAND  
VALUES.
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Collaboration
Visionary
Diversity
Passion
Commitment
Excellence
Innovation
Transparency 
Unity
Leadership
Aesthetical
Quality
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BRAND 
PHILOSOPHY.

17

Yo
u

r B
rid

g
e To

 S
u

ccess

We embrace diversity 
to fulfil our vision 
through our enduring 
passion for innovation.
To deliver and execute a complete objective and  
ensure immediate and long-term positive results.
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TYPEFACE/ 
FONT.
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Aquatico Regular amounts to the idea of a casual 
approach. To invoke a relaxed and welcoming 
feeling through the font’s organic form.

Montserrat font family conveys professionalism, 
modernism, and allows the notion of hierarchy to 
maintain coherent design consistency.

Aquatico  

Montserrat 
Montserrat 
Montserrat   
Montserrat  
Montserrat   
Montserrat  

REGULAR

Bold
SemiBold
Medium
Regular
Light
Light Italic

A   Headline example 1
Aa   Headline Example 2

Aquatico Regular

Aa   Subheadline Example 

Montserrat Bold

Montserrat Light
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COLOUR  
SCHEME.
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CMYK
40, 2, 17, 0

RGB
163, 212, 216

HEX
#A3D4D8

CMYK
69, 60, 56, 66

RGB
50, 51, 51

HEX
#323333

TULAY 
BLUE
Tulay blue suggests the 
feeling of trust, reliability 
and represent the sense of 
tranquility of the skies.

TULAY 
GREY
Tulay grey represents 
balance, professionalism 
and the concept of yin  
and yang.
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THE  
LOGO.
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Our logo corresponds to the story of the word 
‘Tulay’ (see page 9). To express the notion of 
connection, the letters ‘L’ and ‘A’ on the name 
have been merged to subtly form a ‘bridge’ whilst 
keeping the simple, modern feel of the font.

The font choice Aquatico represents approachability 
with round, friendly edges, whilst Montserrat Light 
speaks for the professional, corporate side.
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THE  
STRAPLINE.
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Your Bridge  
To Success
We envision a world of limitless 
possibilities through understanding 
the complex interconnection between 
human experience and technology. 

The strap-line fully supports the 
meaning of the company’s name  
and offers a direct correlation of our 
vision and concept in able achieve  
the end goal.
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T: +44 (0) 7498 654881     
E: info@tulaymarketing.com     
W: www.tulaymarketing.com 

Tulay Marketing Ltd Office 21, Pembroke House, 8 Christopher’s Place, Farnborough, Hampshire, GU14 0NH

Your Bridge To Success


